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Commumnicator, the official magarine of BETMIIA, 15 the only
magaring specilically tarpeted o hrosdeso, cabbe snd onlineg
news directors and siall. An exclusive informalion foram with
a volunhle cdisorial focus, Communicator is o highly regardid
RTKIA member henefit

In a mpidly changing industry where magazines come and
o Commumicalor remains one relinble, proven way bo reach the
decision-makers in ioday ‘s mewstooms. Char research has proven
that mews dirociors ane imimately involved in the nossroom
buying decisiors, snd Communicator reaches those executives inn
publication they trust

Communicabor rosches 9% of television oewarsaoms and
mosd padio mews depariments nationwide. Todal elrcalation is pakd
RINEA membership, plus peint and online subscribers. That's
muore thae 2,34 Inierested readers!

SPECIAL SUPPLEMENTS/ ISSUES WHY ADVERTISE?

RTNDAENAB PEOGRAM & BUYER'S GUIDE COMMUNICATOR DELIVERS BUYERS

" T 3% spocifyv and'or authonze newsroom mirchases
=Complete meeting imfonmation ks 5 g prurc

=Exchibitor Produsct Guide hughtighting adyvertisers” listngs ; : 0% af p
=[Defiverad tooall RTNDAGN AB stendees and SIREICHY IAG- PROCACCS Mpy 10 Ol SITINON § TEYia

. =40 ad L ommumeslor ensunes your conmeciion wilh
disiributed io all stendees ai RTNDAGNAR d in Communicator ensurcs your connection wi

=The news department 15 the nucleus of o televisiom or mdio

decsion- r.||..1L|.|1|.' Ngws oxcouhives

SHOW ISSUE apri 19 - 22, 2009

RTHDA S pmmwal conference and exhibinon s held ench

ADVERTISING IN COMMUNICATOR WORKS

vear i Las Vegas alongsade the SAHR show. Maximize BEGAUE_E YOUR CUETD_"‘"EHE READ IT
vour show exposare with RTNDA s meeting-related =89% say Conmmumscator 18 wselul fo ther work
publicitions and marketing opporiunsiiies =81% read Communicator cover 10 cov

'?JIEI"I .l.ll.'JLI"-'L'i Ormanumcator bor iature I:l.:’i:ll.':ll.l\.ll.'

HEWE I:“ﬂ EE’TEH‘S EulnE T':. NAB 'jll:l"-! i'l.:l'-C '|'i1l-|.l.'|.| fr iIIJ'l L'I1i'|-l\.'l ..'l '|'l-|.'h'||!|f. .1!i..-r '\.-L"L'-CI1_E an
4 specil gnele to the exhobats news directors shonld d an Commumcntor
gee ol Thee MOAH show®loor af the s ‘n,:il:_a-,l Oy enERn
Center. Distribaitesd to all attendzes ot BTSN AR N AR
it's the perfect opportumity to get vour messnge out fo the
buivers al the convéthon

COMMUNICATOR READERS are the people who
run todiy's elecirmiic newsrooms, An ad i Commumicaton
puts your message in front of ihese declawon-mokers. I vour
prosducts or services can micrense operntional efMcieney and
enhance newsroom elfectiveness, ithen Comamumeator 1% an
idzal veluele for vour marketing messape

WHITLE mdina 1 AT (I sl (VR L

Ask Tom Corcoran to customize
a show package for you!
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RTNDA.ORG

Avemging thousands of hits a doy, RTNDA.ceg i the best way
to gain direct access io the world s most mAvental broadenst and
onlinse pews executives.  With fresh comdent and new featidnes
sided regualarty 1o Incresse idersciiaty, BTNDACarg 18 becoming
the site for the electronle journallsm commurity to get their nows,

Your brundl. Your logo. Your expertise. Our outresch. Let the
pewly designed RTNDA org work fof yoi. We created the
MewSohumions ssetion of RTMIA org with vendors in mdne by
creating & promisent space where you can intemact with buyers
2477, Your MewSolutions sz a virtual convention boath, o
marketplace of ideus, an mieracive gite that showeases your hest
sufl. You controd your message bl we ofler the iumkey

sl uthons b help you take advamings of 0w creslive lools,

(®) RTNDA RUNDOWN

The KTHDA Rundown is seat to all RTHNDA membsen every
Friday. It's a List of links 10 siories of imerest o the electromnic
poumalism commmanaty, resources on ETNDWong, job listings,

upcoming events and KTNDA members news. Averaging an

open rate of 3084, sponsorship of the RTNDA Rusdown is g
ErCE WY 1D e VOUr Mmessape ouy

Plicrs

ROTATING BANNER ADS

Ads can be 320 x 220 pixels

(Ploxse soe Web Ad Specs for mone infoemation)

Adds appear on every page of the sie in the lop righi hand
corner |excepl ibe homepage)

31,000 per month

HOMEPAGE BANNERS

Horizontal Ads: can be 460 x 200 pixels
[Please see Weh Ad Specs for mone mformation
Vertheal Ads: can be 150 x 650 pixels

[Mease see Web Ad Spocs for mane nformaton
Auls appear on the homepage bal no inloner page of the siic.

51,000 per month

YOUR INVESTMENT

= Update your microsite as often as once o week! Use as
many hyperlinks as vou can creatively fit in 250 words
of text!

= Post audio and video clips up 1o five minutes long

= Post up to three photos with captions and change
them weekly.

* Each week your microsite will be featured on the
homepage of ETND A org and in RTNDA's print and
electronic publications.

= We'll give you monthly web tratlic repors!

+ Sales Investment for virtual coverage 247

= Post a short welanar om bow to use n produoct.

RTHDA Membiers:

33,000 anmusally (will be listed alphabeticaily)

33,750 to have the guarnmiced 1si listing in your cafegory

§3,500 to have the guaraniced 2nd listing in your category
$3,350 to have the pusranteed Ird listing in your category

ATHDA MEMBERS
5595 for 2 newsletters

NON-MEMBERS
5700 for 2 nowsletters
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RTNDA@NAB 2009

ETHIRAENAR sttracts mpre iham 1 W00 news
professionals for cutting edpe education sesshons, a packed
exhsbel floor and netwoarkng opportunibies. More than 6%
of attendses in 2008 were news directors—ihe key docisian
makers im the newsroom. [ addition to exhibiting i
ETKRDAGMNAR, there are severnl crentive ways o pel your
products'services m frond of ETRIDA members

RTNDA AWARDS DINNER

The RTHDA Avwards Dhomer homors recipsents of the
bidwand B Mummow Awands for joamalism encallence and
the RTNDASNITY swards for coistanding schisvements
in diversity covernge. The dinner is hebd annoaally at the
Cirand Hynit m Mew York

RTNDA FIRST AMENDMENT
AWARDS DINNER

RTHDF homors imdividusls in the ficld of broadeast
journalism for their work on behalf of press freedom
with the Fast Amendment Leadership Awand, the
Loonard Aeidenberg Firsd Amendment Awand and the
First Amendmenl Service Award. The dmmer 1s beld in
Washingion cach March,

SHOWCASE SESSIONS Interested in
demonsirating your products 1o newsroom managers?
Sponsor 8 showease session 8t RTNDAGRNAB and pet
&n sudience dedicated 1o leaming how indispensable your
prosduct is for their neswsroom.,

EVENT SPOMSORSHIPS Giet your levge and
company information in froat of all RTNDAENAR
allendecs |_'|].' SONnIOrng the ll'pcnlng F‘.l:'s,:-:'[ﬂlnrl, the
Registration Desk, a Networking Reception on the exhibd
floar, the Lounge on the exhibii floor, the News Shop or
g F-mail Siation

MERCHANDISE SPONSORSHIP Get your logo
and company information on items indispensable io the
comvention atiendes—items such & registration bags,
portfolios, and registration badge lanyards.

COMMUNICATION SPONSORSHIP Sponsor s
tafpeted esmail o our convention mailing liss (pre and
post show lists are available).

Muny of the broadeast industry’s bigpest stars—and most
influentml decision makers—attend the Awards dinner.

SPONSORHIP PACKAGES includc tables for
yiour cmnpany, recognition in the Asands Program, on
RTHDA ore pd i Commumicator,

You can show your support of the First Amendment
by SPONSORING A TABLE at the dinner,
PURGHASING TIGKETS 1o the VIP reception,
having SIGNAGE i the event, REAIng Ani AD in the
dinner program, on KINDA org or m the pogt-dinner
issue of Communicalor
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DISPLAY ADVERTISING

Dhsplay advertising in Communicator will ramse your
profile, maximiye the mmpact of your corporate and
product identity, and distinguish your organiration m
the electronic news market.

| Coverd | Add 30% toearned rate

Cover 2 | Add 0% to earnad rate

| Cover 3 | Add 20% to earned rate

INSERTS

Adverisser supplies msers compleied, primed and resdy for
bieding in sufficsent quantity o malch press run for schadiled
issae. A paper and insert sample must be subsndfed (o the publisber
for approval af beast one week prior tD space reservation

INSERTS ARE BILLED AS FOLLOWS:
1-page Inserts: Ix the esmed rate,

plus S950 commiscionable hind-in fee

4-page inseris: Ix the eamed rate,

plus 950 commissionable bind-in fee.
Business reply eards: |3 the camed rate,

plus $950 commissionable bind-in fee.

MEMEBER DISCOUNTS

RT MDA SupphierParticipating members receive i 5 percenl
discount on the carned advertiser rafe. This discount s
available only (o RTNDA Supplier/Participating members
whese dues are current on the date the ad appears.

For information on joining RTNDA as a Supplier/
Purticipating member, please call B0D80LRTHNDA or ¢-
muil membership@rinda.org.

NONPROFIT DISCOUNTS

Recognized nonprofil organizations are eligible fora 15
percent discount on space, color and position provided the
accounl is paid within 45 days of the mvoice date. No other
discmenis apply

Rate Card #28
Effective January 2009

Full Page

| 273 Page 1684 | 1602 1442

| 1/2 Page Hariz. | 1375 | 1708 | 1179

13 Pa (=}

RATE ACCOUNTING

Terms: Ten days from the date of vedee, Fregquency
discounts are based on the number of insertsons withina 6
maonth period.

Short rates: Advertisers will be short-rated if, within a
f-manith period from the first insertion, they do not use the
amount of space upon which their billings have been based,
Rebates: Advertisers will be rebated if, within a 6-month
period from the first insertion, they have used sufficient
additional space to warrant o lower rate. Rebate will be
deducted from final billing

Cancellation policy: A contract (except for covers and
preferred and specific positions or incentive plans) may

be canceled on 30 days written netice, and the mie wAll be
plﬂjl.‘ﬁl:ld 1o reflect the aciual number of meertions, A 5.|,.'iﬂﬂ
fee will be charged for cancellations recelved after the
closing date statexd in the mte cand, AN mites are based on the
oY s ol electronie malenals. There will be an addslional
charge for alterations, extra camern work, designing, layost
and typesettng. While publisher and prmter wall make every
effort o cormect naceurate film or arvwork, publisher is not
lizhle for advertising printed from fsulty ad materials.

COPY,CONTRACT REGULATIONS

Liability claims arising from contract of ads (fext,
represeniation and illustration) are sssumed by advertisers
and advertising agencies. Publisher réserves the nght to
refuse any adveriising not n keeping with publisher’s
standards. Advertising thot simulates editorial must

have prior approval of publisher and must carry “Paid
Advertisement™ hine at the top of each page or fmchonal
poige and maest be submitted to the publisher for approval of
least one week prior Lo space reservislion deadline

SPECIAL POSITIONS

Add 15% to enmed page rute for special positions
gither than covers
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Spread
17Tx11 18
1634 x 10 78
16w 10 1/8

Full Paga Twe-Thirds Page
BiZxi11M 4 5B x B3
E3@ = 1078
r &8s x 1018

Half Page sland Half Page Honzontal
45MxT 7178 x4 58

Ona-Third Page Vertical Quarier Page

2 AN 6 g B 35E 9 90 4 BE
Square One-Sixth Page

4 58 x4 B8 208 x4 58

RElV HT(E_

FRINTING: Sheotfed

PRPER 5TOCK: 60 1b. coated

BINDING: Saddle stitch or perfect bound. depending wpon size of each 155ue
SCHEENS: 150 lines preferred

MATERIALS REMNRED: Electronic materials are required. All sds rosi

bt accompanied by o proof.  Guidelines for electronic ads: Hi-res
POFX1A preferred, application files accepied. All files should be created

in & professional desipgn/layvout progrmm such as Cuark XPress or Adobe
[nDesign. There may be an additional charpe for creating a PDF or
translating the fle to Cuark for certain nonstandard fommats. We can
convert PC files, but see noite below regarding fonts, We can only accept PC
PageMaker files in version 6.5, We cannot accepd MS Word or WordPerfect
files. All ads submitied must be at least 300 dpi.

PROOFS: ALl ads must be acoompanied by a prood. PDF format is
sccepiable for biack-snd-white. For color matching, n press-quality proof
15 required. Pablisher s not responsible for exact color matching without &
press-gquality prood.

FONTS: We need both printer and screen foats (i submitiing postscripi
fonts) to process the ad (we also accept TrueType fonts). We also need the
fonis that sre embedded in vour praphics. When files are submitied in PC
forrmnt, we will do ome of the following (in arder of preference)
1} use a Macintosh version of the same font if we have it
2) convert provided PC fonts to Macintosh format; or
3) maich the foni as closely as possible, bt we cannot

guarantss an exoct maich

GRAPHICS: Mease send all imported graphics that are in the ad. We ane
unahle o process the ad without these. All scans ahould be saved in TIFF or
EPS format, minimum 300 dpd and placed in Ouark at 100 percent. Color
scans should be saved in CWMYEK mode, Color; Please indicate whother

an ad is 1o be run, spot color or 4C, and create the file accordingly. Unless

a 5th cobor is pasd for, any PME colors specified in a 4C ad will be a 4C
process build

DOCUMENTATHIMN: Laser prints maust be submitied with your materials
Prints must maich files and be sized at |00 percent. A maich print or Lris
proof must also sccompany all color ads, We accept Jaz, Zip, C1 and
floppy disks. Emailed ads shoold come as & single zsipped file, with a color
proafl sent vin regulsr mail

SHIPPFING INSTRUCTIONS:

Insertion orders and advertising materials:
Thomas J, Corcoran

Menaging Pariner

Integrated Publishing Sales

519 Spicebush Lane

Chagrin Falls, (3H
thomassneoran s yahon com



